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: Statement of Policy

statement of policy
This first issue of Management
Services
a major decision by
the American Institute of CPAs—to
publish a second periodical for gen
eral circulation. Since The Journal
of Accountancy has covered
accounting field with some success
for fifty-eight years, members of the
profession may have questions as to
why there is need for another In
stitute periodical now, and why this
particular area has been chosen.
The answer to these questions is
that the field of management ser
vices is expanding so rapidly, and is
affected so deeply by the rapid pace
of technological developments, that
it has become impossible to give it
full treatment in The Journal
maintain that magazine’s com
prehensive coverage of accounting
principles, auditing, professional
affairs, and taxes. Expansion of
accounting function and the services
expected of professional account
ants has reached such a point that
if The Journal attempts to provide
comprehensive coverage of all of
them, it runs the risk of being ade
quate in none.
Management services is not a new
area to the accountant in public
practice. He has always been inti
mately involved in the creation and
maintenance of the financial report
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ing and information systems of his
clients. But the trend toward “total”
information systems in business,
with its consequent integration of
the data flow among business func
tions that have previously been
more or
separate from each
r, is a reality.
man, And that reality
and
has a corollary—the demand that
the accountant be familiar not only
with the traditional financial areas
of his client company but also with
the information needs and respon
sibilities of all company areas.
The very rapidity of this develop
ment—and the impact of new ma
chines and methods—has opened a
whole new dimension to account
ants, many of whom are now work
ing in areas that would have been
foreign to most ten years ago. In
evitably, some firms have done
much more work in these new areas
than others, some have developed
new techniques, new ways of han
dling problems. This magazine will
give all accountants interested in
this area an opportunity to learn
from the experience of others,
to keep abreast of new and original
thinking and approaches.
Accountants—both in public prac
tice and in industry—can also learn
from non-CPAs who are concerned
with any phase of planning, systems

and controls for business, just as the
non-CPA can learn from the ac
countant. So the columns of this
magazine will be open to anyone
who is concerned with the informa
tion and control principles and tech
niques necessary for decision mak
ing and efficient management. We
in turn hope and believe that Man
agement Services will become
must reading for these specialists.
Someone once said, long before
the first electronic data processor, or
mechanized information retrieval
system, or operations research proj
ect, that as soon as a business grows
beyond the point where all signifi
cant information can be held in the
brain of one
accounting takes
over. Today, the business that can
be run by one man is the exception
rather than the rule. The accounting
function—in its broadest sense—has
become more and more involved
in aiding business management in
its decision-making responsibilities.
That involvement will inevitably
grow in the future. This magazine
is designed to help accountants pre
pare for that rising demand for
broadened service.
These are our goals. We not only
welcome, we actively solicit, your
comments, critical or otherwise, on
how well we achieve them.
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